Statistics Research Seminar I
Monday March 27th - Thursday March 30th 
Bayesian Statistics and Marketing
by 

Professor Peter Rossi

(University of Chicago Graduate School of Business)
This course is a self-contained introduction to Bayesian Statistics and Marketing. We develop the Bayesian inference framework and appropriate Markov Chain Monte Carlo methods for models of central importance in micro-econometrics and marketing.  We also cover applications of Bayesian methods to important marketing problems.  The course features programming in R and introduces the students to bayesm, an R package which features many important models including:

· Bayes Regression

· Multinomial Logit

· Multinomial Probit

· Multivariate Probit

· Hierarchical Linear Models

· Mixtures of Normals

· Dirichlet Process Models

· Hierarchical Logit Models

· Instrumental Variable Models

Students should bring a portable pc with R installed to the class sessions.
It is recommended to by the book Bayesian Statistics and Marketing by Rossi, Allenby and McCulloch (John Wiley 2006).
